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So who am I to tell you what Boomers expect? 
 

I’m a boomer! I’m 59, so I should know 
I was born on my dad’s 34th birthday, December 13, 1955 putting me squarely in 
the middle of this age demographic.  (1946 – 1964) 
 

I should state my bias 
 
I’m a bicycle advocate.  

• Mississippi Mills Bicycle Month Founder in 2008 
• Ontario By Bike - Advisory Committee Member 
• Share the Road - Advisory Committee Member 

 
And I truly believe that bicycles can  
• save the environment 
• help with personal physical and mental health outcomes 
• save people money 
• build stronger communities – increase social capital for people 
• create wealth for communities 



As well 
• I live in the country 
• I’m male 
• I’m not rich and I’m not poor 
• I’m white 
• I have no handicaps 
• And I still work 

 
I may be a boomer but I’m also a member of the 
sandwich generation. 

 
I am not a specialist in recreation.  



So I went in search of 
answers! 





There are pitfalls to be careful of  - by lumping ‘boomers’ into one pot.  
 

• We are not all alike 
• Vary in age from 50 – 70 
• Different socio-economic groups 
• Urban vs rural 
• Different cultural backgrounds 
• Different interests 
• Some are more active than others 
• Lots of other factors 



I felt I couldn’t trust  
 
 
 
 
 

So I talked to some Boomers I met … 



 meet Carolyn 



Meet Don 
• Retired school principal 
• Plays old timer hockey twice a week in the 

winter 
• Volunteer bus driver 
• Sandwich generation – helps out with his 

children and grandchildren 
• Newly elected school board trustee 





Don… 
 
• “They want rec handed to them” 
• “No cost – frugal – even those who can afford 

it still don’t want to pay – politics have taught 
them that everything will be handed to them” 

• “Until there is a change, a cultural shift, real 
world scenarios, nothing will change” 

• “Nothing too strenuous” 
• “On their time frame/schedule” 

 



Meet Lorry Laing 



Lorry 
• Lives in a rural group home setting 
• Loves floor hockey 
• Is a real “people person” 
• Volunteers at the hospital 
• Transportation can be an issue 
• Has few inclusive recreation opportunities 
• People First offers social opportunities  
 



Meet new retiree Bob 



• He’s newly retired from a good job 
• He misses the social time he spent with 

colleagues during his career 
• He lives in the country outside of 

Almonte 
• Followed up with me via email 

regarding local cycling groups 







I talked with elected officials –  
Miss Mills Mayor, Shaun McLaughlin 



• “We deal with growing expectations and 
limited financial resources” 

• “There was a time that softball and baseball 
were king. Now these assets are underused 
and we must look at effectively repurposing 
these facilities” 

• “We are Canadian and hockey is a big part of 
our culture. Arenas are heavily subsidised. I 
don’t see a way that arenas will ever cover 
their costs”   
 





“She said the medical marijuana facility could create between 12 and 35 full-time jobs 
in the community as well as generating 1,200 orders  a day being put through the 
Canada Post office.   

Additionally, she said, the MacTier Arena has a high 
operational cost for the municipality at roughly 
$250,000 yearly, while only generating $40,000 in 
income.  
 Schell said the argument that the arena isn’t profitable is not valid because people 
understand and accept they have to pay for it with their taxes. He said that logic could 
be a slippery slope for a community. 
“The next thing to go is the library, because it’s not a profit maker. The roads 
department is not a profit maker and neither is the fire department…” 

Township of Georgian Bay 
Population 2482 (2011 census)  



Meet Bernie MacDonald 





Self organized activities 
 
• Citizen created network of neighbours 
• Takes a “community connector,” like Bernie 
• Strong and important social component that 

helps builds social capital for participants 
• A model of encouragement and “can do” 
• Year round activities keeping seniors active 

and engaged 
• Purposely kept simple  

 



What I found 
 

Some ‘boomers’ expect communities to provide 
organized sports and activities 
 

Some ‘boomers’ pay for private services 
• Gym memberships, golf, travel 
 

Some self-organize alone or in groups 
 

• They are looking for age-appropriate exercise 
• Social aspect is very important 
• They volunteer. Older adults (55 and over) continue 

to contribute the most (39%) of all volunteer hours 
in Canada (Volunteer Canada) 



3 things I believe… 
 

1) We need a shift from a culture of programs to 
a way of life. A built environment that makes 
daily exercise a part of daily life. Bicycle and 
walk friendly accessible communities with  

• Safe “complete” streets 
• Accessible bicycle, ski, and hiking trails, 

good access to the river  
• Communities planned with people and 

physical activity in mind, not just cars 



• Be creative in our spending 
and the use of our facilities 

• Use “upside down thinking” 
that challenge what we don’t 
even question any more. More 
“wicked questions” 

• Understand the difference 
between “means” and “ends”  

2) Seek to get the best bang for our buck in 
recreational services knowing that creating fair 
and equitable programs is difficult 
 



“Engaging one another in Upside Down Thinking is not purposed 
to prove such premises as correct, though at times the premise 
might just be true, but more so are meant to facilitate new visions 
and actions that are based on truly testing what we hold to be 
sacrosanct.”    ~Mark Holmgren 



And to that end…  
3) Use Asset-based approaches 
• Encourage community based programs like 

Bernie’s. Know you can’t create them, nor can 
you run them, just help them… 

• Understand the importance of recreation as an 
activity that builds social capital 

• Never think you know. Talk to people. Lots of 
community engagement 

 “Go in search of people, Begin with what 
 they know. Build on what they have.”        
 Chinese Proverb 



The End 
 
Thanks,  Jeff jmills@themills.on.ca 
  613 256-1031 ext 63 
 

Questions? 
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